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GRANTS

Selected Grants
Principal Investigator, The Impact of Generative Al-enhanced Short Text Smart Interaction on Financing
Performance of Online Venture Project: Linguistic Feature Analytics, NSFC, 400,000CNY, 2025-2028.

Principal Investigator, The Impact of Interactive Short Text on Investment Intention and Financing
Performance of Online Entrepreneurship Projects: A Linguistic Perspective, NSFC, 480,000CNY,
2021-2024.

Principal Investigator, The Impact of Text Language Features on the Financing Effectiveness of
Crowdfunding Projects: Based on Text Mining, NSFC, 170,000CNY, 2017-2019.

RESEARCH AREAS

FinTech&Crowds: Crowdfunding, Citizen Science, User Engagement, Generative AL
Data Analystics: Text Mining, Personalized Recommendation.

Online Learning: MOOCs, Mobile Learning.

PUBLICATIONS

Journal Articles

2025 Wei Wang, Ying Li, Jian Mou, Kevin Zhu Xiaoguo. A Comparative Analysis of the Effect
of Initiative Risk Statement versus Passive Risk Disclosure on the Financing Performance of
Kickstarter Campaigns. Decision Support Systems, 2025, 188: 114366. (DOL:
10.1016/j.dss.202.4.114366)
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Wei Wang, Haiwang Liu, Yenchun Jim Wu. How Do Reward Personalization Options

Influence the Public” s Willingness to Participate in Innovation Projects? Insights from
Crowdfunding in Industry s.o. European Journal of Innovation Management, 2025,
28(1): 85-112. (DOI: 10.1108/EJIM-07-2023-0584)

Xicheng Yin, Jing Li, Kevin Zhu, Wei Wang, Hongwei Wang. Willing and able: Task
recommendation with a trade-off of the bilateral benefits for knowledge-intensive
crowdsourcing. Decision Support Systems, 2025, 190: 114400. (DOI:
10.1016/j.dss.2025.114400)

Wei Wang, Haiwang Liu, Yenchun Jim Wu. Effects of Sentiment Discreteness on

MOOCs’ Disconfirmation: Text Analytics in Online Reviews. Interactive Learning
Environments, 2025, 33(3): 2099-2116. (DOI: 10.1080/10494820.2024.2391050)

Wei Wang, Haiwang Liu, Yenchun Jim Wu, Mark Goh. Citizen Science Resource
Mobilization: Social Role and Textual Narcissism. Telematics and Informatics, 2024, 92:
102157. (DOL: 10.1016/j.tele.2024.102157)

Wei Wang, Yuting Xu, Yenchun Jim Wu, Mark Goh. Monetizing Entrepreneur Response
to Crowdfunding with Text Analytics. Information Processing & Management, 2024,
61(5): 103818. . (DOI: 10.1016/].ipm.202.4.103818)
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EH, 2024, 45(3): 94-104. (DOL: 10.19571/j.cnki.1000-2995.2024.03.010)

Wei Wang, Haiwang Liu, Yenchun Jim Wu, Mark Goh. Disconfirmation Effect on Online
Reviews and Learner Satisfaction Determinants in MOOCs. Education and Information
Technologies, 2023, 28, 15497-15521. (DOI: 10.1007/510639-023-1182.4-3)

Shiqin Chen, Hongwei Wang, Yulin Fang, Wei Wang. Informational and emotional
appeals of cover image in crowdfunding platforms and the moderating role of campaign
outputs. Decision Support Systems, 2023, 171, 113975. (DOI: 10.1016/j.dss.2023.113975)
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Wei Wang, Yongyong Zhao, Yenchun Jim Wu, Mark Goh. Factors of Dropout From
MOOC:s: A Bibliometric Review. LIBRARY HI TECH , 2023, 41(2): 432-453. (DOI:
10.1108/LHT-06-2022-0306)

Wei Wang, Yongyong Zhao, Yenchun Jim Wu, Mark Goh. Does endorsement rhetoric
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matter in citizen science?. International Journal of Science Education Part
B-Communication and Public Engagement, 2023, 13(2): 170-193. (DOL
10.1080/21548455.2022.21522.95 )

Wei Wang, Yongyong Zhao, Yenchun Jim Wu, Mark Goh. Interaction strategies in online
learning: Insights from text analytics on iIMOOC. Education and Information

Technologies, 2023, 28: 2145-2172. (DOIL: 10.1007/510639-022-11270-7 )
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bR iR H k. BT THEAR, 2022, 36(2): 204-214. (DOL:
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Wei Wang, Yuting Xu, Yenchun Jim Wu, Mark Goh. Linguistic Information Distortion on
Investment Decision Making in the Crowdfunding Market. Management Decision, 2022,

60(3): 648-672. (DOI: 10.1108/MD-09-2020-1203)

Xicheng Yin, Kevin Zhu, Hongwei Wang, Jiaping Zhang, Wei Wang, Heng Zhang.
Motivating Participation in Crowdsourcing Contests: The Role of Instruction-writing
Strategy. Information & Management, 2022, 59(3): 103616. (DOL:
10.1016/].im.2022.103616)

Wei Wang, Yuting Xu, Yenchun Jim Wu, Mark Goh. Linguistic Understandability, Signal
Observability, Funding Opportunities, and Crowdfunding Campaigns. Information &

Management, 2022, 59(2): 103591. (A LFKAF 2023 FAREY F T+ EAAESAF RS
MR E =F X DOL 10.1016/j.im.2022.103591)

Wei Wang, Lihuan Guo, Yenchun Jim Wu, Mark Goh, Shouyi Wang. Content-oriented or
Persona-oriented? A Text Analytics of Endorsement Strategies on Public Willingness to

Participate in Citizen Science. Information Processing & Management, 2022, 59(2):
102832. (DOI: 10.1016/j.ipm.2021.102832)

Wei Wang, Lihuan Guo, Yenchun Jim Wu. The Merits of a Sentiment Analysis of
Antecedent Comments for the Prediction of Online Fundraising Outcomes. Technological
Forecasting and Social Change, 2022, 174: 121070. (DOI: 10.1016/j.techfore.2021.121070)
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Wei Wang, Ling He, Yenchun Jim Wu, Mark Goh. Signaling Persuasion in Crowdfunding
Entrepreneurial Narratives: The Subjectivity vs Objectivity Debate. Computers in Human
Behavior, 2021, 114: 106576. (DOI: 10.1016/j.chb.2020.106576)
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crowdsourcing systems: A bibliometric analysis. Technology in Society, 2020, 63: 101337.
(DOL: 10.1016/j.techsoc.2020.101337)

Wei Wang, Wei Chen, Kevin Zhu, Hongwei Wang. Emphasizing the Entrepreneur or the
Idea? The Impact of Text Content Emphasis on Investment Decisions in Crowdfunding.
Decision Support Systems, 2020, 136: 13341 (LI 2021 FABIE A H + W0 EAL S
FFEME A R RE =F%; DOL: 10.1016/j.dss.2020.113341)

Wei Wang, Hongsheng Zheng, Yenchun Jim Wu. Prediction of Fundraising Outcomes for
Crowdfunding Projects based on Deep Learning: A Multimodel Comparative Study. Soft
Computing, 2020, 24(11): 8323-8341. (DOI: 10.1007/500500-020-04822-x)

Wei Wang, Lihuan Guo, Ling He, Yenchun Jim Wu. Effects of Social-interactive
Engagement on the Dropout Ratio in Online Learning: Insights from MOOC. Bebaviour
& Information Technology, 2019, 38(6): 621-636. (DOI: 10.1080/0144929X.2018.1549595)

Wei Wang, Lihuan Guo, Rui Sun. Rational Herd Behavior in Online Learning: Insights
from MOOC. Computers in Human Bebavior, 2019, 92: 660-669. (DOI:
10.1016/j.chb.2017.10.009)
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ARAFFF 6 89 R K. BREERTR, 2018, 36(5): 868-883. (DOL:
10.16192/j.cnki.1003-2053.2018.05.012)

AT

Wei Wang, Kevin Zhu, Hongwei Wang, Yen-Chun Jim Wu. The Impact of Sentiment
Orientations on Successful Crowdfunding Campaigns through Text Analytics. IET
Software, 2017, 11(5):229-238. (DOI: 10.1049/iet-sen.2016.0295)
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w0 ) A AR 9 = AR R R TR S, 2017, 37(4):1011-1023. (DOL:

10.12011/1000-6788(2017)04-1011-13)

Xie K, Kwok L, Wei Wang. Monetizing Managerial Responses on TripAdvisor:
Performance Implications Across Hotel Classes. Cornell Hospitality Quarterly, 2017, 58

(3): 240-252. (DOL: 10.1177/19389655166861)

Xie K, Kwok L, Wei Wang. Joint Effects of Management Responses and Online Reviews
on Hotel Financial Performance: A Data-analytics Approach. International Journal of
Hospitality Management, 2017, 62: 101-110. (DOI: 10.1016/].ijhm.2016.12.004)

b, THh. BT E ) AR LA W 2 T RO AT T k. BTERIEEEAR, 2016,
19(9): 109-126. (http://jmsc.tju.edu.cn/jmsc/article/abstract/20160908)
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Wei Wang, Haiwang Liu. Sentimental Discreteness of Online Reviews” Disconfirmation
Effect: Textual Analytics on MOOC. Pacific Asia Conference on Information Systems
2023, Nan Chang, China, July, 2023.

Wei Wang, Haiwang Liu, Yenchun Jim Wu. Impact of Personalized Reward Options for
Crowdfunding Projects on the Public” s Willingness to Participate in Industry s.o. RIT
Jforum 2023 (Research & Innovation Forum 2023 Technology, Innovation,
Education, and their Social Impact (Research & Innovation Forum), Krakéw, Poland
, April, 2023.

Wei Wang, Ying Li. Can Crowd-funding Inhibit the Initiators” Overconfidence Under the
Background of Digital Economy? INFORMS 2022, Indianapolis, Indiana, USA, October,
2022.

Wei Wang, Yongyong Zhao. Impact of Entrepreneur’ s Response on Crowdfunding” s
Financing Performance: Moderating Effect of Symbols on Sentiment. CSWIM 2022 (The
15th China Summer Workshop on Information Management), Ning Bo, China,
August, 2022.

Wei Wang, Yuting Xu. Impact of Response Strategy on Investment Decision for
Crowdfunding Reviewers: Interaction Perspective. CSWIM 2021 (The 15th China
Summer Workshop on Information Management), Online, June, 2021.

Wei Wang, Yuting Xu, Yenchun Jim Wu. Online Financing Campaigns’ Comments:
Insights from Crowdfunding Pitches.RII forum 2023 (Research & Innovation Forum
2020 Technology, Innovation, Education, and their Social Impact (Research &
Innovation Forum), Athens, Italy, April, 2020.

Awards and Honors

2023 ((Linguistic Understandability, Signal Observability, Funding Opportunities, A and
Crowdfunding Campaigns GEZTTHMME., 5 T%ii‘fi . BT AFAREE
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2021 ((Emphasizing the entrepreneur or the idea? The impact of text content emphasis on
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TEACHING

2018-Now, Spring quarter

Instructor: Data Analysis and Visualization Language, Undergraduate Course



2018-Now, Fall quarter  Instructor: Information analysis and prediction, Undergraduate Course
2018-Now, Fall quarter  Instructor: R Language Analysis, Graduate Course

2012-Now, Spring quarter
Instructor: Big Data Analysis and Decision Making, Ph.D. Course

SERVICE

Academic Journal and Conference Peer Review

MIS Quarterly

Decision Support Systems

Information & Management

Management Decision

Information Processing & Management,

Computers in Human Behavior

Technological Forecasting and Social Change

Huagiao University

2021-Now Department Chair, Information Management and Information Systems Major

2020-Now Assistant Dean, School of Business Administration



